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A domestic business is defined as a business that is only in one country and is influenced by one economic system‚ legal system and culture․ Domestic businesses enjoy advantages such as local market knowledge‚ less bureaucracy and stable consumer behavior‚ while an international business has no single domestic or host country as it operates in multiple countries․ In that sense‚ international businesses are subject to multiple regulations‚ multiple currencies‚ and multiple sets of cultural expectations‚ and they are more complex and have more opportunities for growth than domestic businesses․ According to Champa (2025)‚ globalization increases economic interdependence leading companies to operate to fit into the various institutional contexts in which they operate to gain competitive advantage․ For example, local grocery retailers‚ national retailers of clothing‚ and local service providers predominantly used by the population of one given country and are domestic business‚ in contrast to international organizations such as Apple Inc․‚ Nestl‚ Toyota etc․‚ those organizations which are present in more than one country․ These companies are international companies as they globalize supply chains‚ localize products and services‚ and coordinate operations across the globe․
Benefits of Opting International Strategy
As an international strategy, there are some important advantages to expanding into international markets. To begin with, it opens up new markets where the revenue can grow due to the availability of new customers. Second, firms can enjoy the economies of scale that come with higher production at reduced costs. Third, internationalization enables companies to tap into resources like labor force, raw materials, and modern technology. As an illustration, the majority of companies will set up a manufacturing base in a country where labor is cheap but still keep the headquarters in other countries. Moreover, diversification into multiple markets assists in the reduction of risk since the businesses are not so reliant on a particular economy. According to Marco-Lajara et al., (2023), companies that ventured into international expansion have been found to have better innovation and long-term performance as they are exposed to various ideas and competitive pressures. 
Ethical Decision Making
The issue of ethics is at the center of global expansion decisions. Companies should make certain that their activities uphold human rights towards labor, security of the environment, and preservation of cultures in the destination countries. Ethical decision frameworks, like the stakeholder theory, motivate firms to take into account the interests of employees, clients, communities, and governments during strategic decisions. To illustrate, once a company enters a developing market, it should not take advantage of the poor labor laws, but it should consider appropriate wages and working conditions. The ethical practices not only lower legal and reputational risks but also establish trust among the global stakeholders.
In conclusion, globalization has its opportunities and challenges for businesses. Home markets are stable and much simpler, whereas internationalization facilitates expansion, development, and diversification. Organizations can grow in a responsible and effective way by learning how to work in various business settings, emulating examples demonstrated by companies operating on an international level, and applying ethical decision-making models. Finally, profitability and social responsibility are key to success in the global markets.
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