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Principles of Marketing
First, a dynamically continuous innovation is a significant change to an established product with a small degree of consumer learning required. Since routines change, initial consumer behaviour is generally slower than for continuous innovation (Pearson Education, 2025). For instance, the shift from the Home button to swipes and facial recognition on new iPhones is a dynamically continuous innovation: customers get the same smartphone product benefit, but must learn how to work with new interactions (swiping and facial recognition) before they become accustomed to the new devices and how to use them.
Second, my favorite brand is Apple because it represents the best simplicity - reliable, aesthetically pleasing devices that integrate well. This is constructed through industrial design consistency, tightly integrated software-hardware design, and retail stores that create experiences. In addition, Apple product releases and packaging literature consistently relay the innovative and convenient brand themes, creating positive associations.
Lastly, a lesson for packaging management of durable consumer goods is that packaging is both protective and communicative. Further, packaging assists in transportation and storage and also helps to identify, distinguish, and sell; it also defines primary, secondary, and tertiary packaging (Forsyth & Grimsley, n.d.). Thus, for durable-goods companies, packaging should be designed to prevent breakage and returns (good primary packaging: cushioning and tamper-evidence) and should communicate quality and ease of assembly (design elements: packaging form, graphics, and instructions) to avoid frustration during setup. Simultaneously, packaging material should protect contents without overly inefficient handling and storage (waste) that may negate environmental responsibility. Further, bundling (e.g., product + critical accessories) can enhance value if the packaging maintains proper organisation and visibility (Forsyth & Grimsley, n.d.). Overall, packaging should be managed as part of the total product bundle because it simultaneously safeguards performance and shapes first impressions
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